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Photography MATTHIEU DELBREUVE Watches MUJDÉ METIN 
Fashion LORNA MCGEE

STAINLESS STEEL, 40MM, SELF-WINDING WATCHES 
NOMOS GLASHÜTTE LIMITED EDITION 

CLUB SPORT NEOMATIK WORLDTIMER DUNE (LEFT),
CLUB SPORT NEOMATIK WORLDTIMER MAGMA (RIGHT), 

COTTON BROWN TROUSERS AND LEATHER BELT IN BURGUNDY HERMÈS,
BEIGE BODYSUIT IN WOOL THE FRANKIE SHOP

nomos 
and the world to come





STAINLESS STEEL, 40MM, SELF-WINDING WATCHES
NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER, 

CHEETAH PRINT BALMACAAN COAT AND SUNGLASSES MICHAEL KORS



here and following STAINLESS STEEL, 40MM, SELF-WINDING WATCH 
NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER VOLCANO, 

KNITWEAR IN WOOL AND SILK, AND TROUSERS IN SILK BRIONI





STAINLESS STEEL, 40MM, SELF-WINDING WATCH NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER GLACIER, 
SILK JACKET BRIONI, WOOL KNITWEAR TOTEME, COTTON TROUSERS CO





STAINLESS STEEL, 40MM, SELF-WINDING WATCH NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER JUNGLE, 
KNITWEAR IN WOOL AND SILK, AND TROUSERS IN SILK BRIONI (BAG AND SCARF STYLIST’S OWN)

opposite CARAMEL DESERT POCKET POLO SHIRT IN SILK AND WOOL VINCE



STAINLESS STEEL, 40MM, SELF-WINDING WATCH NOMOS GLASHÜTTE 
CLUB SPORT NEOMATIK WORLDTIMER SILVER, 

COTTON BEIGE TRENCHCOAT CO
opposite BLACK COTTON DRESS ISSEY MIYAKE, 

PAIR OF CLOGS IN BAY-BROWN CALFSKIN AND SILVER AND LEATHER RINGS HERMÈS,
SILVER BRACELET CAMILLE SURAULT





STAINLESS STEEL, 40MM, SELF-WINDING WATCH 
NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER SILVER, COTTON BEIGE TRENCHCOAT CO 

opposite ZIPPED SHIRT DRESS AND CHINOS BOTH IN COTTON POPLIN HERMÈS, BLACK SUNGLASSES NANUSHKA
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Independent, inexpensive and IMPERVIOUS TO TRENDS, 
Nomos Glashütte has always had a playful side. 

For CHRIS HALL, its BOLD NEW MODELS 
prove the brand has more tricks up 

its sleeves yet

In 2024, Nomos Glashütte exhibited at Watches and Wonders for 
the first time. It would not be unfair to say that few attendees ex-
pected the German watchmaker to be one of the most discussed 
of the whole fair – which was, after all, the brand’s first show-
ing at a top-tier international event in five years. New releases 
for the couple of years prior had been solid, sensible choices: 
mostly new dial colours, or case sizes. Meanwhile, the cultural 
conversation for watch fans centred around trends like rainbow 
gem-setting, cartoon characters on dials or wild experiments with 
Super-LumiNova. These days, if you wanted a simple automat-
ic with personality – a defining characteristic of a company that 
once produced a Wes Anderson-worthy ‘encyclopaedia’ with en-
tries that included ‘life goals of Nomos watchmakers’ and ‘straps 
that smell bad’ – the energy had passed to a new generation of 
micro-brands (and the mainstream watchmakers quick enough to 
imitate them). Not so long ago, colourful and affordable ideas ex-

watches throughout NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER MAGMA limited edition 
case material STAINLESS STEEL case dimensions 40MM mechanism SELF-WINDING 

power reserve 42 HOURS dial WORLD TIME INDICATOR DISPLAY SHOWING 24 TIME ZONES, 
CITY DISC WITH A MIX OF AIRPORT CODES AND CITY ABBREVIATIONS, CLICK PUSHER FOR TIME CHANGEOVER 

bracelet STEEL BRACELET WITH QUICK-CHANGE SPRING BARS 
price £3,940





STAINLESS STEEL, 40MM, SELF-WINDING WATCH NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER DUNE, 
TECH COTTON UTILITY LIGHT SAND JACKET VINCE
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ecuted with wit and self-deprecation were true rarities in the watch 
world, but suddenly they were everywhere: from Studio Underd0g 
to Seiko, Baltic to Zodiac.

I was among those naysayers wondering if Nomos had lost 
its momentum. But we were about to witness a masterclass. On 
the first day of the fair, Nomos pulled back the cloth on a collec-
tion of not one, five, or even 10 new limited editions, but a full 
month’s worth: 31 different versions of its Tangente 38 Date. The 
collection was ostensibly linked to the 175th anniversary of watch-
making in Glashütte, a milestone that actually took place in 2020, 
but that didn’t matter one bit to the crowds visiting the brand’s 
stand, holding four or five of the poppy, effervescently named ref-
erences at once, trying to pick a favourite. Limited to 175 pieces 
per model, and priced 175 dollars, euros or pounds cheaper than 
normal, these watches were just cool. It defied further intellectual-
isation: Nomos had reminded the world that it could still surprise 
us, and that it didn’t need celebrities, emojis, fashion designers or 
muppets. It just needed the courage to trust its Berlinerblau de-
sign studio, as it always has.

The mic-drop effectiveness of the Tangente 38 Date col-
lection underscored Nomos’s almost unique position in the in-
dustry. With its pricing sweet spot between £1,500 and £4,000, 
it sits squarely in the mainstream, an alternative to the likes of 
Longines, Frederique Constant or entry-level TAG Heuer. But with 
an estimated annual production of just over 20,000 – as well as the 
fact that it is independently owned – it enjoys an alternative sta-
tus in the mix. Since the launch of its debut collections in 1992, 
there has been an uncanny stability about Nomos’s product line-
up. When it comes to steadfast loyalty to an aesthetic, you can 
rank it alongside industry heavyweights like Rolex or its Glashütte 
neighbour, A. Lange & Söhne.

“Nomos tells a particular story that allows the brand to sit 
independently from its rivals within the premium or luxury com-
petitive sector of the market,” says Eric Macaire, Executive Director 
of Global Buying and Merchandising for Watches of Switzerland. 
“The brand’s ethos is deeply rooted in its Bauhaus designs and use 
of playful colour palettes that translate into an identity that never 
needs to try hard or follow any trend. In a world where complex and 
functional designs can dominate the watch market, Nomos effort-
lessly and confidently remains true to its identity.”

Indeed, far from the 31-piece Tangente 38 Date launch be-
ing Nomos’s way of jumping onto the trend for brightly-colour-
ed watches, it’s actually an idea the brand pioneered long be-
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fore it was the norm. In 2004, it released the ‘Super 30’ set: 30 
hand-wound Tangente designs with wildly colourful dials and jol-
ly, impish names.

“People don’t realise how long Nomos has been making 
limited editions,” says Paul Meister, a US collector who has owned 
27 different watches from the brand over the last 13 years. “It’s 
part of their DNA. I like the playfulness of these limited editions. 
I mean, they’re already a pretty playful company in general, but 
the little tweaks that they do and the colour options, that’s what 
interests me.”

Nomos CEO Uwe Ahrendt, who has run the company since 
2000, seeing it grow from 30 employees to more than 200 to-
day, confirms that Nomos’s stability is fundamental to its identi-
ty. “Tangente has been our best-selling model for more than 30 
years; the four watch models that we launched in 1992 are still 
the ones that are most in demand. The watch industry is very tra-
ditional, and we are lucky that the designs of our watches have 
become classics.”

Still, there have been big changes along the way. The com-
pany has transitioned away from dependence on external move-
ment suppliers, most notably developing its proprietary escape-
ment, the ‘swing system’, in 2014 (Ahrendt calls it “our moon 
landing”), and then introducing its own family of in-house au-
tomatic calibres, the neomatik, the following year. A €15m in-
vestment, it was a substantial gamble for a young brand, but the 
commitment to mechanical improvement, and the value propo-
sition that it represents, is as central to the brand’s appeal as its 
post-Bauhaus aesthetic.

“I see people complain about the pricing for new models,” 
says Meister. “But what they’re doing is actually really impressive. 
People look at plain dials without applied indexes and say: ‘What 
are we paying for?’ But these movements aren’t cheap.”

Since the introduction of its first neomatik ranges, Nomos 
has continued to develop new in-house movements – some auto-
matic, others hand-wound – which stand out for their slim height 
and level of finishing at the price. At the same time, despite the 
dominance of the founding families (Tangente, Orion, Ludwig and 
Tetra), there have been new designs. Not everything has been a 
hit: the Autobahn range failed to endear itself to fans, while last 
year eyebrows were raised over the Tangente 2date, a design that 
featured both a peripheral date ring and a traditional window to 
display the same date. Maybe it’s that quirky personality making 
itself known again – a trait about which we can hardly complain in 
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an often po-faced watch world.
What is undeniable is that Nomos has recently found suc-

cess with watches that, while in keeping with its design philos-
ophy, are much more mainstream than anything else in its sta-
ble. The Club, Nomos’s only round watch with a proper bezel and 
slightly beefier proportions, was first launched in 2007, and for the 
first decade of its life played the role of humble entry-level watch 
to perfection. Rarely the focus of much attention, the original ref-
erence was discontinued in 2017 when Nomos leaned into its sta-
tus as a first ‘proper’ watch by launching the Club Campus, mar-
keted overtly at the graduation-gift market. 

More significant was the addition of the brand’s first-ever 
metal bracelets along with the bulkier Club Sport in 2019. All of a 
sudden, Nomos had a viable alternative to everyday sports watch-
es from titans like Rolex or Omega, with movements that matched 
up in many respects and prices that were more than competitive. 
It also helped Nomos broaden its customer base, both geograph-
ically and in terms of age. “We reached a much younger audience 
with these watches,” says Ahrendt. “It’s sportier and more robust.”

The Club range has grown to include 32 models (the sec-
ond-largest family after the Tangente), with the brand’s smallest 
and largest automatics both represented (34mm and 42mm, re-
spectively). A panoply of colours shines out – the brightest in the 
entire lineup by far. In 2023, Nomos even revived the original Club 
design. But now the Club takes perhaps its greatest step towards 
true maturity as a collection: its first complication.

Launching at Watches and Wonders 2025 is the Club Sport 
neomatik Worldtimer, a 40mm stainless steel range comprising 
two non-limited editions and six limited versions in eye-catching 
colourways. With names like ‘Canyon’ and ‘Volcano’, they provide 
a little of the globetrotting romance essential to any world-time 
launch, and with dials in various blues, green, sandy beige, or-
ange and grey, they satisfy those quintessentially Nomos criteria: 
colour and choice. 

The watches run on a brand new in-house movement, cali-
bre DUW 3202, which is nearly 1mm thinner than the DUW 5201 
world time calibre and boasts a newer regulation system as well 
as a different dial-side configuration. Whereas the Zürich World 
timer – Nomos’s established travel watch, and its most expen-
sive model in stainless steel – shows home time on an exposed 
24-hour wheel at three o’clock, the Club Sport neomatik world time 
uses a 24-hour day/night subdial, which allows for the brand to riff 
on classic ‘GMT-style’ design tropes while decluttering the compli-
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cation’s appearance. Mechanically, the world time functions sim-
ilarly, with a concealed pusher at eight o’clock to set your home 
time, and a very visible one at two o’clock to advance your local, 
or travel, time, which cycles the city ring around the edge against 
a subtle indicating mark at 12 o’clock. The display doesn’t account 
for the planet’s various daylight-saving arrangements, opting in-
stead for as clean a dial as possible, but hidden within the minute 
track you will find discreet notation for at-a-glance tracking of the 
time difference around the globe.

The new models are water resistant to 100m, have display 
case backs and interchangeable straps and – impressively for their 
general class – measure just 9.9mm thick. In watch geek parlance, 
it’s a very literal realisation of the ‘GADA’ watch: ‘go anywhere, do 
anything’. As befits the watch’s complexity, it’s more expensive 
than the other Club models, with a launch price of £3,940, but 
that’s still a whole lot cheaper than other world-time or many du-
al-time watches out there. 

It will be interesting to gauge the performance of a watch 
that combines one of the brand’s most commercially important 
designs with complicated watchmaking – arguably, in both tech-
nical and aesthetic senses, the furthest it has travelled from its 
minimalist roots. If Nomos is going to maintain the “continuous 
growth” that Ahrendt says it has enjoyed under his tenure, how-
ever, it needs to embody the ‘GADA’ spirit. Having established a 
beachhead in the world of everyday sports watches, the new Club 
Sport could be the perfect push into new territory.

GROOMING NISHA GULATI @ JANE KATE, 
TALENTS ANTOINE @ THE CLAW, ANGELINA @ FORD, CASTING ELIZABETH MILES, 
PHOTOGRAPHY ASSISTANT KEVIN RAMOS, STYLING ASSISTANT AMELIE RICHART,

PRODUCTION RAPHAEL RIBICHESU, PRODUCTION ASSISTANT ADANE CHAFRI



STAINLESS STEEL, 40MM, SELF-WINDING WATCH NOMOS GLASHÜTTE CLUB SPORT NEOMATIK WORLDTIMER BLUE, 
TECH COTTON UTILITY LIGHT SAND JACKET VINCE, BEIGE BLAZER IN POLYESTER SANDRO



STAINLESS STEEL, 40MM, SELF-WINDING WATCHES 
NOMOS GLASHÜTTE LIMITED EDITION CLUB SPORT NEOMATIK WORLDTIMER, 
BLACK COTTON DRESS ISSEY MIYAKE, SILVER BRACELET CAMILLE SURAULT




