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Piaget is a specialist in manufacturing thin 
watches. The newest Piaget Altiplano chro-
nograph maintains the brand’s expertise as a 
41mm, 18-carat white gold timepiece. Perfect 
for under your tux sleeve.
$28,600, Piaget.com

Now that football season is here, consider the 
Mido Multifort Touchdown Special Edition, 
which emphasizes the connection the brand 
has made to America’s favorite sport. Even the 
strap has the laces from a football on it. How 
can that not be fantastic and fun to wear?
$1,150, Mido.com

Bell & Ross was specializing in vintage before 
vintage was cool. Its iconic BR-01 was patterned 
after cockpit gauges, and the brand stays true to 
its aviation inspiration. The BR 123 Aeronavale 
is a simple watch—displaying hours, minutes 
and small seconds—but its vintage look and 
cool blue coloring really stand out.
$3,100. Bellross.com

Going to work is serious business, and the 
watches from German brand NOMOS are noth-
ing if not serious and no nonsense. Check out 
the Metro 38 Datum, which has everything you 
need and nothing you don’t. 
$3,480, nomos-glashuette.com

ELEGANT/DRESS: 
Piaget

VINTAGE:
Bell & Ross

WORK:
Nomos Glashütte

Klokers took the world by storm, launching on 
Kickstarter and blowing past its funding goal 
within days. The visually arresting, quartz-
driven KLOK-01 is a conversation starter and 
excellent value. $450, Klokers.com

DESIGN:
Klokers

READY FOR SOME FOOTBALL?  
Mido Multifort Touchdown Special Edition

Officine Panerai began as an exclusive supplier 
to Italian Navy divers.  Today’s Panerai continues 
to mine its history, while focusing on in-house 
movements and real watchmaking value. The 
latest is the Luminor Due in the iconic Luminor 
45mm steel case, complete with crown pro-
tector, powered by the P.4000 manufacture 
movement with a three-day power reserve.  
$10,700, Panerai.com

SPORTY: 
Panerai Luminor Due
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